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2. Material and methods 
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Table 1. General overview of the sample chosen for the fieldwork. 
Table 2. General categories used for analysis (valid for the whole sample) and specific 
categories (which vary depending on whether they are media, authorities or associations). 
3. Analysis and results 
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3.1. Considerations 
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3.2. Strategies  
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3.3. Interrelations 
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4. Discussion and conclusions 
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4.1. Credibility and applicability 
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